
OPEN BANKING AND 
INSTANT PAYMENTS; AN 
ESSENTIAL PARTNERSHIP

Banks and fintechs are working together to unlock the 
full potential of Open Banking. But does the real benefit 
lie in leveraging real-time payments?

Darryl Proctor
Managing Director, Temenos Infinity

THE ROAD TO 
CONVERSATIONAL 
BANKING

Customer interaction and channels preferences have 
experienced significant changes over time and are 
constantly evolving and expanding across all industries, 
including banking. To consolidate customer satisfaction 
and cultivate customer advocacy, banks must endeavor 
to continue to meet these changing needs through use  
of innovative and progressive technology.

Dharmesh Mistry
Chief Digital Officer, Temenos

BANKS HAVE TO BREAK 
AWAY FROM LEGACY 
THINKING

According to the World Bank, an estimated two billion 
adults across the globe do not have a basic bank 
account. In addition, 200,000 formal micro-, small- and 
medium-sized enterprises in emerging economies do not 
have access to the financing they need to grow.

Murray Gardiner
Product Director, Temenos Inclusive Banking
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THE FUTURE OF FINTECH 
ISN’T WHAT IT USED TO BE

When new technology companies began developing 
innovative business models and applications in the 
world of finance, many commentators suggested that the 
industry was heading for a revolution. Banking was, after 
all, ripe for disruption.

Ben Robinson
Head of Temenos MarketPlace

THE DIGITAL WEALTH 
MANAGER: SEIZING THE 
ROBO OPPORTUNITY

Wealth management is booming. PwC predicts that 
global assets under management will double by 2025 
to USD 145.4 trillion, with much of the growth coming 
from the mass-affluent market.

Jeremy Boot
Senior Product Manager, Temenos

FIVE KEY ELEMENTS 
ESSENTIAL TO UNLOCKING 
THE SECRETS OF DIGITAL 
TRANSFORMATION

We asked many banks what kind of digital 
organizations they aspired to be. The response  
from most was: Amazon.

Kam Chana
Senior Digital Strategist, Temenos
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